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Paul Rand was the art director 
of Esquire and Apparel Arts 
magazines by the age of 23.
More than any other designer 
Paul Rand initiated the American 
approach to modern design.
A strong knowledge of the 
modern movement, particularly 
the works of Klee, Kandinsky, 
and the cubists, —led to his 
understanding that freely 
invented shapes could have a 
self-contained life, both symbolic 
and expressive, as a visual-
communications tool.
He used collage and montage as 
a way to bring concepts, images, 
textures, and images into a 
cohesive unity.
He is also famous for his 
corporate logos and annual 
reports. His work featured 
the “unexpected” and playful, 
dynamic graphics.

He then became the art director 
for Direction magazine for the 
next 8 years.

He worked at reducing the 
message to its symbolic essence 
without making it sterile or dull.

He was one of the first American 
graphic designers to publish his 
approach to graphic design in 
this extremely influential book.

He worked with Bill Bernbach ( 
a copy writer) at the Weintraub 
advertising agency and created 
a synergistic visual-verbal 
integration. (the message, 
graphics, and layout were 
designed together at the same 
time.) He was one of the first 
American graphic designers 
to publish his approach to 
graphic design in this extremely 
influential book.
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WHERE IT ALL STARTED

BUSY AS HELL

IMPRESSIVE

ARE YOU READING THAT?
YOU CAN HAVE IT

EXCUSEME PLEASE! 

MISS    YOUR WALLET

WE’RE GOING TO BE LATE
UNRELIABLE SERVICE

GOOD MORNING11:00
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NO ESCALATORS
ARE YOU KIDDING

OLD STYLE

WHAT’S FOR LUNCH

WHY IS IT SO GLOOMY

TURN IT DOWN PLEASE

THIS LIFT IS MASSIVE
!NO JOKE

!
11:07

Spin
Studio 2
33 Stannary Street
London SE11 4AA
+44 (0)20 7793 9555

SPIN

It's not just 
a Crush

you lOve
them .

=========C o l o u r  C r u s h  L i p s t i c k s
Our new luscious lipsticks come in 25 lip-smacking shades, are moisture rich and packed with Community Fair Trade marula oil

colourspace
colourspace

Colour space #01 is a part of 
upcoming series of informative 
magazine series which focuses on 
but not limited to, colour systems 
used in graphic design in this issue, 
and extends to other aspects of 
design tools in future issues.

Visit colour-space.com

Colour space #01 explores different colour systems used in the design and print industry
This issue touches on the main colour spaces and analysis the differences between them.

P�RT�OL�O OF � MUNIRA ALI



� RIGHT TO LEFT�
This project I created for my final major project, the concept of it was combining poems from 
the war in particular the middle east, in a magazine which I called Right to left: Letters from 
Iraq. Right to left comes from the way Arabic language is written which is why I choose that 
name to reflect the Arabic culture.
it also comes with stencils of the words peace, love and hope which I designed so that you can 
trace over and send a letter to Iraq containing those Arabic words.
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� CITY TYPE�
A typographically designed journey from Kings Cross station to Cockfosters.



� CREATIVE COMPENDIUM�
The idea of this project was to create a book full of creative inspirational design ideas.
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� 1940�
This is a magazine I designed celebrating type design in the 1940’s era.



� COLOUR SPACE�
This is a magazine I designed which is an informative source explaining different types of 
colour systems, how and where they are used.



� SPIN�
This is a brochure i created advertising and promoting the graphic design studio, Spin.
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What is Spin?

Spin is amultidisciplinary graphic design studio, it was founded by 
Tony Brook and Patricia Finegan in 1992.

Patricia Finegan – Managing Director: Patricia moved to London 
from Dublin in 1983, studied for a degree in Design Management 
at the University of the Arts, graduating in 1988.

Tony Brook – Creative Director: Born in Halifax, West Yorkshire, 
Tony studied at Percival Whitley College of Further Education and 
then at Somerset College of Arts and Technology in Taunton.
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ration Wim Crouwel

Wim culture

Dutch graphic designer Wim Crouwel is one of the major 
inspirations for Tony Brook.
Wim is regarded as one of the leading designers of the twentieth 
century, he embraced a new modernity to produce typographic 
designs that captured the essence of the emerging computer and 
space age of the early 1960s. 

Spin
work

Spin makes thoughtful and apposite responses to the needs of their clients. 
Their work is designed to function across all applications – digital, analogue 
and environmental.
Their creations are always bespoke and often involve specifically developed 
typefaces and marques. A growing proportion of their work is made for the 
screen – websites, broadcast sequences and films. Yet in many respects, 
Spin is a traditional design studio. They value intelligent creative thinking 
and demand high levels of craft and finishing, and we always meet deadlines.

// Exhibitions

// Books // Editorial

// Posters

// Identity

Spin
awards

Spin has won numerous awards nationally and internationally, 
though their primary focus is always on ensuring the successful 
outcome of the individual commissions we undertake, not on adding 
trophies to heir shelves.

// D&AD Annual

// Creative Review 
     The Annual

// AIGA 
     50 Books 50 Covers

// Grafik pick of the year

// D&AD Silvers + Nomination 

SPIN

 more
is less

Tony Brook


